Advanced Marketing Tactics
for Growing Your Business

Empowering Your Beauty Career Through
Connection, Care and Confidence




HELLO! . g

Becoming a great beauty therapist or nail
technician takes time, patience & knowledge.

We are here to help you achieve your dream
of becoming all you want to be
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Empowering Your Future in Beauty Business

If you're reading this, you're already on a powerful path — a journey into the vibrant, empowering world of
beauty and nails. Whether you've just graduated or you're looking to level up your business game, this e-
book is your personal toolkit to mastering advanced marketing tactics that will take your salon or beauty
business to dazzling new heights.

We know it's not easy — starting a business, finding clients, standing out in a crowded market. It can feel
overwhelming, confusing, even a bit scary. But trust me, you've got this! ©* And more importantly, I've got
you.

Inside these pages, we'll dive into the strategies that smart, successful beauty entrepreneurs use to build
their brands, grow their income, and create the freedom they crave. You'll learn how to:

Inside these pages, we'll dive into the strategies that smart, successful beauty entrepreneurs use to build
their brands, grow their income, and create the freedom they crave. You'll learn how to:

In this guide, you'll learn:

» @ Create irresistible email campaigns that clients love.

e W Build powerful referral programmes that bring in new clients effortlessly.

« @ Set up paid ads on Google, Facebook and YouTube without wasting a penny.
« ul Understand and use analytics to know exactly what's working (and what's not).

By the end of this e-book, you'll feel confident, capable and ready to show up as the CEO of your own

beauty empire. Let's make your business dreams a stunning reality. i,

So, if you're ready to step into your power and turn your beauty skills into a successful business, keep
reading. This book is your first step to creating a business—and life—you love. &’
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Your Digital Calling Card

Email marketing isn't just for big companies — it's a superpower for beauty professionals too.
Whether you're working from home, running your own salon, or freelancing in multiple locations,
email can become your digital best friend. It's your personal platform to showcase your style,
personality, and most importantly, your offers.

Think of it this way: if social media is like shouting in a busy room, email is like whispering directly
to someone who already loves your work. It's a space where you can build a loyal community of
clients who trust you, want to hear from you, and are excited to book with you again and again.

«@

In this chapter, we'll explore not just how to write an email, but how to write one that works. You'll
learn how to make people open, read and take action — without feeling salesy. Get ready to
connect, inspire, and book more clients!

Example:
Let's say you're launching a hew brow lamination service. You can send a 3-part email series:

« Email 1. "We've got something new and fab just for your brows ««" - Tease the new service
with excitement.

« Email 2: “Say hello to flawless brows — our newest service is here!” — Include a gorgeous image,
details, and a limited-time offer.

« Email 3: “Last chance! Free brow wax with every lamination — only until Sunday!" - Create
urgency and drive bookings. is far from dead! It's one of the most powerful, low-cost tools for
promoting your beauty business. Whether you're launching a new service, running a
promotion, or just staying in touch, a well-written newsletter can build trust, drive bookings and
keep your clients coming back. &



Email Campaign :

Why it Matters

Creating engaging email campaigns is more than just sending updates — it's about building
lasting relationships and showing your clients that you genuinely care. In an industry where
trust and loyalty are everything, your emails can become a comforting voice that keeps
your brand close to your clients' hearts.

When done well, email marketing gives you a personal and consistent way to connect with
your audience. You're not just selling services — you're offering confidence, self-care and
connection. Each email is an opportunity to make your clients feel seen, appreciated, and
excited about coming back.

Examples

« @ Keeps your brand top of mind: When your emails land in your client's inbox regularly,
they're more likely to think of you first when they need beauty treatments. A simple
reminder, like a monthly newsletter, helps build familiarity and trust.

« @ Promotes your services directly to your audience: Unlike social media, email allows
you to speak directly to each client. Whether you're promoting a seasonal facial or a
last-minute appointment slot, you can target your message exactly where it counts.

. Increases repeat bookings and loyalty: Regular communication means more
engagement. Including exclusive offers or booking reminders in your emails encourages
clients to rebook, resulting in a more stable and predictable income.




Email Camp aigns

How to Do It

« Use an email platform like Mailchimp or Flodesk

« Segment your list (e.g., loyal clients, new clients)

 Include beautiful images, clear offers, and a strong call-to-action
What If?

Sometimes things don't go as planned, and that's okay! Here's what to do when your email
campaign needs a bit of a boost:

« What If No one opens your emails? — Test your subject lines. Try using curiosity,
urgency or personalisation — for example, “Amy, your VIP facial awaits..." often performs
better than “Newsletter #5." Make your subject line intriguing and client-focused.

« What if you have a small email list? — Start with friends, family and loyal clients. For
instance, you might send a personalised email to your last 10 clients offering them an
exclusive rebooking deal. Then ask them to share it with one friend who'd love the same
experience.

Example:
Imagine you've just introduced a seasonal “Summer Glow Facial." You send an email titled:
" Your summer glow-up is calling, Sophie!” Inside, you describe the treatment, show a
glowing client selfie, and offer 10% off bookings made this week.
At the end, you invite Sophie to forward the offer to a friend for a bonus mini product. This
builds engagement and grows your audience organically!
Tips

. Keep it short and sweet

« ¢« Use eye-catching visuals

« O Optimise for mobile




Workbook

Email
Campaigns

Let's begin this empowering
journey together—because
success starts with taking the
first step.

This workbook helps you plan, build and launch your first (or next) successful email campaign.
Whether you're promoting a hew service, reconnecting with old clients, or announcing a seasonal
special, this is your step-by-step action plan to bring your vision to life.

We'll guide you through selecting the right platform, crafting irresistible subject lines, writing copy that
converts, and scheduling your emails for maximum impact. Think of this as your mini marketing lab — a
space to experiment, create and grow.

Let's turn ideas into action, build your client base, and boost your bookings — all through the power of
email marketing!

Why: A good email campaign keeps your clients engaged and excited about your services.
How:

1.Choose a platform (Mailchimp, Flodesk, etc.)
2.Write your welcome email

3.Plan a 3-part series: Introduction, Offer, Reminder
4.Set dates and times for your campaign

What if: You don't get responses? Tweak your message and reschedule.
What if: You feel stuck? Look at emails you love and use them for inspo.

Workbook Activities:
Write your campaign plan below:

« Platform:

« Audience:

o Campaign Title:

» Email 1 - Subject Line & Message:
« Email 2 - Subject Line & Message:
« Email 3 - Subject Line & Message:
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Turning Clients into Your Marketing Team

Word-of-mouth referrals have always been a cornerstone of successful beauty businesses — and
now, with the right strategy, you can turn those casual recommendations into a structured, powerful

marketing machine. Your existing clients already love your services — so why not give them a reason
to share that love with others?

Creating a referral programme doesn't need to be complicated. With the right incentive and a little
creativity, you can design something simple, stylish, and super effective. Whether it's offering a
discount, a freebie, or a surprise gift, you'll create a buzz that spreads naturally through your network.

Think about the feeling your client gets when someone compliments her nails, lashes or skin. That
moment is the perfect opportunity for her to say, “You should go to my girl!" This chapter will show you
how to harness those moments, encourage sharing, and grow your client base in a way that feels
natural and authentic. of mouth is gold in the beauty industry! A solid referral programme encourages
your happy clients to shout about you from the rooftops. ®# It turns your loyal clients into

ambassadors for your brand, expanding your client base in the most authentic way possible.

For example, let's say Sarah visits your salon for a gel manicure and absolutely loves the results. If you
offer her 20% off her next treatment for every new client she refers — and her friend Emma gets 10%
off her first visit — you've created a win-win scenario. Sarah feels appreciated, Emma is more likely to

book, and you gain a new loyal customer. Multiply that by 10 clients and you've got yourself a steady
stream of referrals with minimal effort!



Referral Pro grammes

Referral Programmes Why It Matters

Understanding why referral programmes matter is key to unlocking one of the most
effective and affordable marketing tools in your beauty business. Your existing clients
already know and trust you — and people are much more likely to try a service that's been
personally recommended. A solid referral strategy doesn't just grow your bookings, it
builds a community around your brand.

Referral programmes are rooted in trust and appreciation. When a client feels valued and is
rewarded for bringing in new clients, they're more likely to stay loyal to your salon. And let's
not forget — new clients who come through a trusted friend already arrive with a positive
perception of you.
That's half the battle won!
Here's why these programmes are essential:

 ¥x Brings in new clients you wouldn't reach otherwise

o El Low cost and high return

o T Incentivises loyalty

Referral Programmes How to Do It

Creating your referral programme is all about clarity, consistency, and making your clients
feel like part of something special. The process doesn't have to be overwhelming. Start
simple, and then build as your business grows.

Here's a step-by-step way to make it work:

« Offer a discount or freebie for both referrer and referee: This creates a win-win scenario.
You could offer 20% off the next treatment for the person who refers, and 10% off for
the new client who books.

» Use business cards or digital links: Design beautiful referral cards to hand out, or create
a custom link that clients can share via WhatsApp, email or social media.

» Promote on socials, in-salon, and via email: Don't be shy! Talk about your referral offer
often. Put up posters, add a section to your website, and remind clients at the end of
their appointments.

Example:

You create a “Bring a Bestie" promotion where existing clients get a mini hand treatment
when they refer a friend for a full-price manicure. You design a pretty digital card using
Canva and share it on your Instagram Story with a link to book. You also print the cards and
pop them into each client's gift bag. Over the next 2 weeks, five new clients come in — all
referred by your regulars!




Referral Pro grammes

Referral Programmes What If...
Sometimes your referral programme might not take off as quickly as you'd hoped — and
that's totally normal. The beauty of marketing is that everything can be tested, tweaked and
improved. What works for one salon might not work for another, and that's why staying
flexible and creative is so important.
The goal is to keep refining your approach until you find the right combination of incentive,
communication and timing that resonates with your clients. And remember — even if it
starts slow, planting the seeds now can lead to consistent growth in the future.
Here's how to handle a few common hiccups:

« ..clients forget to refer? Remind them at checkout or via follow-up text. You can say,

‘Don't forget to share your referral code to get 20% off your next treatment!” A little

nudge goes a long way.

e ..no one takes part? Make the reward juicier! Maybe instead of a 10% discount, offer a
mini service upgrade like a hand massage or brow tint.

Example:
Let's say you launched a referral card campaign and only one client used it in the first
month. Instead of scrapping it, you revise the offer to include a £5 retail product for both the
referrer and their friend.
Then you post a behind-the-scenes video of the gift on your Instagram Stories, reprint the
cards, and get your team to mention the offer with every checkout. The following month,
six new clients arrive thanks to the buzz you created!
Tips

» Keep the reward exciting

. Track every referral

o @ Ask clients for testimonials




Workbook
Referral

Programmes

Let's begin this empowering
journey together—because
success starts with taking the
first step.

Ready to design your own referral strategy?

This workbook will walk you through it — step by step — and help you turn great ideas into real
results.

Referral programmes are powerful because they're personal. A happy client talking about your
business is far more convincing than any advert — and that's exactly what this workbook is here to
help you harness. You'll learn how to pick the perfect reward, promote your offer, and keep track of
referrals effectively.

Example: Think about how often a client says, "My friend loves my nails!" Now imagine if each of
those compliments came with a new booking. This workbook helps you create that exact scenario
by designing a referral system that feels natural, exciting, and rewarding for everyone involved.
Why: Referrals are trusted, proven and powerful.
How

1.Choose your incentive (e.g. 20% off, free gel polish)

2.Design a referral card or digital graphic

3.Create a script to ask clients

4.Promote consistently

What If No one bites? Ask your most loyal clients first.
What If Not tracking? Start a simple spreadsheet or use salon software.

Workbook Activities: Plan Your Referral System:

Reward for Referrer:
Reward for Referee;
How You'll Promote It
Launch Date:
Tracking System:

11
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Make Your Business Unmissable

Imagine your dream clients seeing your business while they scroll Instagram, binge beauty videos

on YouTube, or search for a local nail salon on Google. That's the power of paid advertising. It puts

your brand exactly where your ideal client is already spending time — and when done right, it feels
natural, exciting, and irresistible. #+{

You don't need a massive budget or to be a tech whiz to get started. With just a few pounds a day,
you can run highly targeted ads that showcase your work, share your latest offers, and direct
people straight to your booking page.

Example:

Let's say you've got an opening for gel nails this weekend. You create a simple Facebook ad with a
photo of your latest design and text that reads: * - Saturday appointments available - treat
yourself to fresh nails! - Click to book now."

You set your ad to target women aged 18-45 within 10 miles of your salon. The result? Your post
gets seen by hundreds of potential clients who didn't even know you existed — and your calendar

starts filling up fast!

Let’'s make sure the world sees and celebrates everything you have to offer!

12



Paid Advertising

Why Paid Advertising Matters
Paid advertising is one of the fastest and most targeted ways to get your beauty business
in front of potential clients — especially when you're just starting out or looking to fill
specific appointment slots. Unlike traditional word-of-mouth or relying solely on organic
social media reach, paid ads let you control who sees your offer, when, and where.
Think of it as putting your services on a digital billboard — but only in front of people who
are actually interested. With platforms like Facebook, Instagram, YouTube and Google
Ads, you can focus your budget on exactly the right people: local clients who love beauty
treatments, follow beauty influencers, or are actively searching for salons in your area.
Example:
If you're running a new lash lift special for first-time clients, you can create an Instagram ad
that targets women aged 18-35 in your postcode who are interested in ‘lashes’ and ‘natural
beauty.’
They'll see a gorgeous photo, a compelling caption, and a button that takes them straight
to your booking page. It's a smart, affordable way to grow visibility and fill your calendar
with dream clients.
Advertising platforms help you:

« % Reach new audiences

« ¥ Target people near your salon

e <" Quick return on investment
Paid Advertising: How to Do It

« Start with Facebook Ads Manager

« Define your audience (location, age, interests)

» Create compelling ad visuals and copy

« Set your daily budget (start small, test, grow)




Paid Advertising

How to Choose Advertising Platforms

Before diving into paid ads, it's important to pick the right platform — the one that aligns
with your goals, your audience, and your type of beauty business. Each platform offers
unique strengths, and choosing the right one can help you maximise your results while
keeping your budget in check.

Here's how to choose:

» Facebook & Instagram Ads: Perfect for beauty professionals offering visual services
like nails, lashes, facials and brows. These platforms are image-heavy, highly targeted,
and ideal for promoting local offers. Use these if your clients spend time scrolling
socials and reacting to visuals.

« Google Ads (PPC): Best for capturing people actively searching for your services (e.g.,
“nail salon near me"). This is a great option for high-intent leads — people ready to book
now. Use if your goal is to be found quickly by those ready to take action.

« YouTube Ads: Great if you have videos showcasing your work, client testimonials or
tutorials. These work well for building brand awareness and connecting emotionally
through video.

Example:

If you're a lash technician wanting to attract new clients, Instagram might be your top
choice for showing before-and-after photos. But if you're launching a brand-new salon and
want to catch people searching locally, Google Ads could bring in bookings from the first
week.

 Tip: Start with one platform, test a small budget, and expand as you learn what works
best for your brand!

What If?
o What if ads don't convert? — Try different images or text.
o What if you overspend? — Set daily limits and monitor results.

Tips
« @ Use retargeting for website visitors

« & Test video vs. image
« ul Check your ad insights regularly




Workbook
Paid
Advertising

Let's begin this empowering
journey together—because
success starts with taking the
first step.

This workbook gives you the structure to set up ads that bring clients straight to your door. It's
designed to take the mystery out of digital advertising by breaking it down into easy, actionable
steps. Whether you're trying to fill last-minute appointments or build consistent visibility, this is
where you turn planning into real performance.

Paid advertising can seem intimidating, but it doesn't have to be. With the right guidance and a
clear goal, even a small budget can lead to huge results. This workbook helps you choose your
platform, define your audience, write engaging copy, and monitor your performance so you can
tweak and grow with confidence.

Why: Smart ads = consistent bookings + brand awareness.

How:
1.Choose your platform (FB, IG, YouTube)
2.Define your audience and goals
3. Write your ad copy
4.Design your visual (Canva is perfect!)
5.Launch, track, and adjust

What if: Your ad flops? Don't panic. Review and refine.
What if: Budget is tight? Start with £2/day tests.

Workbook Activities - 1l Your Paid Ad Plan:

e Platform:

» Objective (Bookings, Awareness, etc.):
e Target Audience:

e Copy Draft:

* Visual Plan:

e Budget:

» Start & End Dates:

15
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Know What's Working (and What's Not)

Marketing analytics might sound technical, but at its core, it's simply about understanding your clients
and what makes them take action. Think of analytics as the feedback loop you've been missing —
instead of guessing what's working, you'll know. Whether it's a Facebook ad, an email campaign, or an
Instagram post, analytics help you identify your most successful strategies so you can repeat them
and grow with intention.

Most beauty professionals pour heart and soul into their branding, offers and visuals — but without
reviewing performance data, you might be missing hidden opportunities or wasting time on things
that aren't bringing results. With just a few clicks, you can uncover golden insights: which treatments
get the most attention, which times of day your audience is most active, or which promotions actually
convert to bookings.

Example:

Say you notice your Instagram engagement drops on Fridays but spikes on Mondays. That tells you to
post your most important offers or content earlier in the week for better reach. Or maybe your Google
Analytics shows 70% of your traffic comes from mobile devices — now you know your website and
booking process must be perfectly mobile-friendly. without measuring is like doing nails with your
eyes closed!

% You might be working hard, but without seeing what's really going on, you're missing crucial
details. Analytics give you the power to make informed, smart decisions that save time, money and
energy — and help you grow with confidence.

By tracking your results, you learn what your audience loves (and what they scroll past), which offers
they respond to, and which platforms bring in the most bookings. Whether you're measuring clicks on
a Facebook ad, open rates on an email campaign, or traffic to your website, these insights show you
what's working so you can do more of it.

16



Analyties

Why Analytics Matter

Understanding your marketing results is no longer optional — it's essential. Analytics
take the guesswork out of growing your business. They allow you to move from “l think
this is working" to “l know this is working." In a world filled with content, ads and
constant updates, knowing what cuts through the noise is your secret weapon.

When you track your data regularly, you gain valuable insights into how your clients
think and behave — what catches their eye, when they're most likely to book, and which
platforms they respond to. This isn't just about numbers; it's about unlocking a deeper
relationship with your audience so you can serve them better.
Example:
You run both Facebook and Instagram ads for your new brow shaping service. Analytics
show that most of your clicks are coming from Instagram Stories, while your Facebook
ads are getting likes but no bookings. Now you know where to invest your time and
money for the best return — and you've just saved yourself hours and pounds!
Key Benefits of Tracking Analytics:

« O, Understand what content brings bookings

« ~ Improve future campaigns

» _ Getto know your audience better




Analyties

Analytics: How to Do It

Now that you understand why analytics matter, let's talk about how to actually use
them. The key is to keep it simple and start small — you don't need to be a tech genius
to make this work. Just a few smart moves will give you valuable insights that help you
grow your beauty business.

Start by choosing the tools that make sense for your business. If you have a website,
Google Analytics is a must — it shows you where your visitors come from, what they do,
and how they interact with your content. If you're promoting on Instagram or Facebook,
use their built-in Insights tools to see which posts are performing best and when your
audience is most engaged.
Next, track how people respond to your marketing. Are they opening your emails?
Clicking on your booking links? Sharing your posts? These small clues add up to a big-
picture view of what's working.
Example:
You notice that your “before and after” nail transformation posts get more saves and
shares than any other content. That tells you to create more of them — and maybe
even turn one into a promoted post or Instagram ad.
Task to do for Analytics:

« Install Google Analytics on your website

» Use Facebook & Instagram Insights

« Track email open and click rates




Analyties

Templates What If?

Even with the best setup, sometimes analytics can feel confusing, underwhelming or
Jjust plain frustrating — especially if you're not seeing immediate results. You might find
yourself staring at charts, unsure what to look for, or feeling deflated when your
numbers don't reflect the hard work you've put in. But don't worry — these challenges
are completely normal and 100% fixable with the right mindset and a little guidance.

The truth is, analytics don't always give instant gratification, but over time they reveal
incredibly valuable patterns. Learning to interpret these numbers is like learning to read
your business's unique language — one that tells you where to spend your energy and
how to grow smarter.

This section helps you troubleshoot some of the most common issues and turn
uncertainty into clarity. Think of it as your safety net — helping you stay on track and
keep improving without second-guessing yourself.
What if you don't understand the data?
Focus on just a few key numbers like clicks, conversions, or time spent on your page.
You don't need to be an expert — you just need to look for patterns.
What if you don't see results?
Try something new based on your insights. Maybe your posts are reaching people, but
your call-to-action isn't strong enough.
Example:
Maybe you've posted consistently for two weeks, but barely see any engagement.
Instead of giving up, you dive into Instagram Insights and notice that most of your
followers are active at 7pm, but you've been posting at 10am.
You adjust your timing, repost your content, and the next week, engagement triples.
That's the power of paying attention to the story behind the stats!
Tips

« "7 Check metrics weekly

« # Track top performing posts

« ul Useinsights to tweak offers
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Analytics

Let's begin this empowering
journey together—because
success starts with taking the
first step.

This workbook helps you set up, track, and interpret your analytics for smarter marketing
decisions.

Why:
When you know what works, you can do more of it — and stop wasting effort.

How:
1.Set up analytics (Google, IG, FB)
2.Choose 3 key metrics to track weekly
3.Create a dashboard or use a spreadsheet
4.Review, learn, and adjust

What if:

e You're overwhelmed? Start with just one metric.
» Datais low? Review campaign reach and engagement.

Workbook Activities: # Analytics Tracker

« \Website Traffic:

Top Performing Posts:

Email Open Rates:

Conversion Rates:

Notes/Lessons;

20
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Confidence, Income and Freedom

Working in beauty isn't just a job. It's a path to personal growth, independence, and success. This
industry invites you to express your creativity, build meaningful relationships, and shape your own
future on your own terms.

It offers a unique mix of artistry and entrepreneurship, where your talents can blossom into a thriving
business. You get to use your hands, heart, and mind to create transformations that make others feel
amazing—while building a life that feels amazing to you.

Beauty is one of the few industries where women can truly design their own destiny. Whether you're
dreaming of more financial freedom, a better work-life balance, the flexibility to work around your
family, or the pride of building something truly yours, the beauty industry gives you the platform to
achieve it all. You don't need to wait for permission or rely on anyone else—your skills are your
power, and your ambition is the key.

Here's why:

<" Financial Potential
« Set your own prices
» Offer packages and upsells
» Sell products online

Real Example: Sophie, a nail tech in Manchester, went from side hustle to full-time in 6 months
using only IG for bookings.

+ Confidence Boost
» Clients feel amazing, and you do too!
» You're in control of your career
» Celebrate every milestone—big or small

Flexibility and Freedom
« Work when you want, where you want
» Take time for your family, self-care, or travel
» No limit to your growth

21
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Let's begin this empowering
journey together—because
success starts with taking the
first step.

This vision board exercise is more than a creative task—it's a
powerful mindset tool. It helps you visualise your dreams, define
your version of success, and stay inspired even when things get
challenging.

When you take time to reflect on what you truly want from your
beauty career—whether that's financial freedom, a flexible lifestyle,
creative fulfilment, or all of the above—you start aligning your daily
actions with that vision.

Your vision board becomes a daily visual reminder of what you're
working toward. It fuels motivation, helps you push through doubits,
and reminds you of the bigger picture. You can include images,
words, colours, or quotes that reflect your deepest goals. Whether
it's owning a salon, reaching a monthly income goal, or travelling the
world with your beauty business—you can dream it, design it, and do
it.

This section is about clarity, focus, and belief in your journey as a
beauty boss. Dream big and stay bold—you're creating a life and
business that's truly yours.

« Write your 1-year goal as a beauty boss

 List 3 ways advertising and marketing will help you get there

» Reflect on what success looks like for you

22
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You've Got This!

Congratulations! You've just taken a major step towards running a confident, found and profitable
beauty business. @

What You've Learned:

« Email Campaigns: Build loyalty and repeat bookings with stunning, strategic emails.

» Referral Programmes: Turn happy clients into brand ambassadors and boost your bookings.
« Paid Ads: Reach more dream clients with targeted Facebook, Instagram, and YouTube ads.
« Analytics: Track what works, ditch what doesn'’t, and grow smarter every day.

This is just the beginning of your journey. Keep learning, keep showing up, and keep growing. You
have what it takes to turn your passion into a thriving, flexible career that supports your lifestyle, your
goals, and your self-worth.

Explore Further:
« Join our online beauty business mentorship programme
» Follow us on Instagram for daily branding and marketing tips
» Enrolin one of our advanced courses to deepen your expertise

« Connect with our community of like-minded beauty entrepreneurs

23
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WELL DONE FOR COMPLETING
THIS MODULE OF YOUR COURSE
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Final Encouragement

Let's Build Your Dream Career Together ¢’

Now it's your turn. Take what you've learned here
and apply it in your daily salon life. Start small —
one client profile, one follow-up message — and
build momentum.

You've got the skills, the sparkle, and now the
strategy. The beauty world is yours to conquer.

A
Staying Connected

If you have any questions, need further guidance,
or want to share your success story, I'd love to
hear from you.

« Visit www.nextstepbeauty.co.uk for resources
and updates.

» Connect with me on instagram and facebook
@nextstepbeauty

» Join my mailing list for exclusive tips and
insights.

You're not alone on this journey—I'm here to
support and celebrate your success every step of

the way.

Here's to your thriving beauty business and an
exciting future ahead!

ftnia e



